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17 November 2025

BusinessEurope comments on the consultation on the common ESPR
label design

According to Article 16(5) of the Ecodesign for Sustainable Products Regulation
(ESPR), the common layout of the label is expected to be established by an
Implementing Act. BusinessEurope questions the added value and feasibility of
introducing such a common ESPR label design. Decisions on whether to require a
label, and on its layout and content, should only be taken at the level of product-
specific delegated acts, and only once the Digital Product Passport (DPP) and product-
specific ecodesign requirements have been implemented and evaluated. If the DPP
proves insufficient for certain product groups, BusinessEurope could support
product-specific labels tailored to those groups.

BusinessEurope would like to highlight several key concerns regarding the
possible introduction of a common label design and instead expresses its support for a
product-specific approach:

e The introduction of a common label design would risk duplications - Article 16
(1) of the ESPR already provides for product-specific labels. In addition, the
DPP will mandatorily carry the required information for every ESPR-regulated
product. Adding a generic label would create redundant, potentially inconsistent
information and risk undermining the EU’s digitalisation efforts.

e A common layout ignores the specificities of different product families. Energy-
efficiency requirements differ fundamentally from potential new indicators such
as repairability, making it extremely difficult to design a single common format
suitable for different product categories such as e.g. textiles, tyres or steel.

e Usability is also a persisting concern. Consumers may struggle to interpret
indicators consistently across unrelated product groups, and oversimplification
risks creating confusion rather than providing meaningful guidance. At the same
time, B2C and B2B markets, and intermediate and final products, require very
different types and levels of information. A one-size-fits-all approach cannot
reflect these needs.

e A label layout cannot be finalised without first defining the required information
to be displayed: the more data a product must show, the larger and more
detailed the label design will need to be.

e A common label layout could mislead consumers by proposing unfair
comparisons between inherently different products (e.g., tyres vs furniture). Any
label, where justified, should be product-specific and display the most relevant
and comparable information.

For these reasons, BusinessEurope considers that the label’s layout and style should
be aligned with product-specific requirements rather than being uniformed ex-ante.
Once draft requirements for the first product groups are available, the Commission
should reconsult stakeholders on the product-specific label.
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BusinessEurope supports the objective of providing reliable and harmonised
sustainability information in the Single Market. At the same time product-specific
differentiation, robust and transparent methodologies for assessing sustainability
performance, and a clear sequencing of regulatory steps are indispensable. Only under
these conditions can a product-specific ESPR label provide meaningful information,
avoid misinterpretation, and support both Europe’s sustainability goals and the
competitiveness of its industry.
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