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• What is BUSINESSEUROPE?

• Brussels landscape: not difficult but complex!

• Networks and contacts: Who are we talking to?

• Leave a trace: Useful communications tools

• Networking Trends

Summary
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• 40 Members in 34 countries

• Representing small, medium and large companies

• Social Partner

• Mission: 

– To work together to achieve growth and competitiveness 
in Europe

• Purpose:

– Influence EU policies to create a business-friendly 
environment

What is BUSINESSEUROPE?
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BUSINESSEUROPE  features

• Represents leading (and committed) national 
business organisations

• Coordination culture with our members

• Strategy of political communication

• Working together with main European sector 
organisations

• International vocation

• Transparency of  opinions and activities
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What issues does BUSINESSEUROPE deal with?
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Networks and contacts: Who are we talking to?
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Who are we talking to: KEY AUDIENCES

MEMBERS

EU and national

REGULATORS

PRESS

 RELEVANT MESSAGES

 TIMING/PLANNING

 FREQUENCY/OPPORTUNITY

 CREATIVITY/EYE-CATCHING
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Leave a trace: Useful communications tools

Speeches/ briefings

Press

releases

Headlines
Website

Publications
Conferences/

seminars
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Spring  
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Position

papers

Corporate

image

High-level Meetings

Network 

Directors

Economic 

Outlook
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Communications tools: Examples
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Online Headlines Press release
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Communications tools: examples
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Publications
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Communications tools: Examples
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BUSINESSEUROPE Climate Change Conference
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WWW.BUSINESSEUROPE.EU
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Networking Trends 

• Increased dialogue with rotating EU Presidencies and

Council formations

• Keep pace with “new” institutions:

Permanent Presidency of European Council,

Commission external service, G-20.

• Events, events, events

• Leave a trace

Plan ahead and share the networking work 

if you can!
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